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press release n. 4

IEG: SCHEDULED AT VICENZAORO, TALKS, CONFERENCES AND SPECIAL GUESTS FOR A THINK
TANK ON THE JEWELLERY AND WATCH WORLD BETWEEN PRESENT AND FUTURE

Five days of events for an in-depth look at the gold-jewellery industry’s sustainable challenges,
the role of women in the sector and the post-pandemic scenarios for vintage watches.
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Vicenza (Italy), 10%-14" September 2021 — For Vicenzaoro September (10-14 September 2021), Italian
Exhibition Group has gathered institutions, thought leaders and key influencers to express all the many facets
of the gold-jewellery and vintage watch sector, exploring the future challenges and tracing the development
prospects. A veritable think tank for the benefit of the very best national and international companies,
physically reunited for the first time since the beginning of the pandemic.

Below are the highlights of the main events scheduled.

On Friday, 10" September, the opening talk entitled “The state of the art”, organized in collaboration with
Club degli Orafi Italia, takes instant snapshots of the gold-jewellery industry, from mining to production, from
finished product to distribution, passing through specific technologies. This moment of debate and reflection
foresees contributions from the entire supply chain and is introduced by presenting the updated results of
sector studies conducted by Intesa Sanpaolo’s Research Centre and further enriched by an audience of first-
rate sector representatives, including Stephen Lussier, Executive Vice-President Consumer and Brands of De
Beers Group.

The event looks also to the future and its challenges, particularly in terms of sustainability and women
empowerment.

Sunday, 12" September, Vicenzaoro hosts the highly-awaited seminar entitled “Sustainable Development
Goals: meeting their challenge”, organized by CIBJO, the World Jewellery Confederation and promoted by
the United Nations’ European and Social Council (ECOSOC). The aim is to provide a focus on activating and
encouraging strategies in the jewellery and mining sectors and in precious stone processing regarding two of
the 17 sustainable development goals (SDGs) in the UN’s Agenda 2030: Responsible consumption and
production (SDG 12) and Gender Equality (SDG 5). With CIBJO President Gaetano Cavalieri in attendance,
the speakers include Iris Van der Veken, Executive Director of the Responsible Jewellery Council (RJC), Feriel
Zerouki, De Beers Senior VP Corporate Affairs, and Philipp Reisert, Managing Partner of C. HAFNER GmbH &
Co. KG.

Female voices and professionalism in the limelight also with GEMOLOGY WOMEN ICONS and WOMEN IN
JEWELLERY, programmed for Saturday 11™ and Sunday 12t September respectively. The former, organized
by ASSOGEMME and the Italian Gemmological Institute, aims to promote female teamwork by involving in
a debate on the intangible values of gemmological competence authoritative Italian female gemmologists
including Raffaella Ascagni, Head Gemologist Buccellati, and Loredana Sangiovanni, Gemologist Director and
collection Coordinator Fine Jewelry & Time Pieces Division Dolce & Gabbana. The latter, organized by IEG,


http://www.vicenzaoro.com/

draws inspiration from the imminent release of the book “A hundread women of jewelry” by Linda Kozloff-
Turner and explores the importance of diversity, inclusion and female wisdom in the jewellery industry with
interventions from women of different nationalities.

Once again in the name of sustainability values, Saturday 11" September the FAIRTRADE — ETHICAL
FAIRTRADE GOLD TO REACH THE HEART OF CONSUMERS conference is discussing the need for both large
and small players to choose an ethical supply chain, even in the light of a consumer who is increasingly more
sensitive to the origin of raw materials. Guest speaker is Mara Bragaglia, in art Maraismara, who, in 2016,
introduced Fairtrade gold into Italy.

Also scheduled are DIGITAL TALKS, a series of 30-minute Talks and brainstorming on the hottest themes in
digital innovation specifically for jewellery and watch retailers, in collaboration with Confcommercio
Federpreziosi, and GEM TALKS, meetings with expert gemmologists from all over the world, organized in
collaboration with L.G.I. (Italian Gemmological Institute), to take useful and in-depth looks at all the supply
chain players, the producer, wholesaler and retailer.

The vintage watch programme, formulated under the directorship of Michele Mengoli, advisor for VO
Vintage, IEG’s event for collectors, enthusiasts and all those interested in vintage watches and jewellery, is
full of events with experts and distinguished sector professionals.

On Saturday, 11™ September, the talk entitled "Independent brands and new post-pandemic scenarios"
explores the evolutionary trends of brands in the company of, among others, Mario Peserico, President of
Assorologi, and Bruno Bergamaschi, founder of the forum WATCHOUSE. Sunday, 12" September, however, is
the turn of the talk entitled “The Future of Watchmaking” with topics ranging from sustainability to
blockchains to timepiece collecting, moderated by Dody Giussani, Editor of L'Orologio.

On Sunday 12™ September, Ugo Pancani, Professor in Mechanical and Electronic Watchmaking and
Ambassador of the Fondation de la Haute Horlogerie, holds "The extraordinary world of Vintage: the market,
the importance of conditions at the moment of purchase, best-practice restoration and how to look after
the watch over time", a not-to-be-missed talk for all vintage watch enthusiasts.

For further information regarding the list of events: https://www.vicenzaoro.com/en/vicenzaoro

FOCUS ON ITALIAN EXHIBITION GROUP

Italian Exhibition Group (IEG), quotata sul Mercato Telematico Azionario organizzato e gestito da Borsa Italiana S.p.A., ha
maturato negli anni, con le strutture di Rimini e Vicenza, una leadership domestica nell'organizzazione di eventi fieristici
e congressuali e ha sviluppato attivita estere - anche attraverso joint-ventures con organizzatori globali o locali, come ad
esempio negli Stati Uniti, Emirati Arabi Uniti, Cina, Messico, India - che I'hanno posizionata tra i principali operatori
europei del settore.
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Il presente comunicato stampa contiene elementi previsionali e stime che riflettono le attuali opinioni del management (“forward-looking
statements”) specie per quanto riguarda performance gestionali future, realizzazione di investimenti, andamento dei flussi di cassa ed evoluzione
della struttura finanziaria. | forward-looking statements hanno per loro natura una componente di rischio ed incertezza perché dipendono dal
verificarsi di eventi futuri. | risultati effettivi potranno differire anche in misura significativa rispetto a quelli annunciati, in relazione a una pluralita di
fattori tra cui, a solo titolo esemplificativo: andamento del mercato della ristorazione fuori casa e dei flussi turistici in Italia, andamento del mercato
orafo - gioielliero, andamento del mercato della green economy; evoluzione del prezzo delle materie prime; condizioni macroeconomiche generali;
fattori geopolitici ed evoluzioni del quadro normativo. Le informazioni contenute nel presente comunicato, inoltre, non pretendono di essere
complete, né sono state verificate da terze parti indipendenti. Le proiezioni, le stime e gli obiettivi qui presentati si basano sulle informazioni a
disposizione della Societa alla data del presente comunicato.



